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Abstract. Recently the essential deficiency of skilled staff in many fields of activity is observed. The stronger the employer brand is the stronger is the fundamental base of strategic success of the organization due to the inflow of professionals. Process of forming the employer brand is considered, instruments of realization of the personnel processes influencing forming the internal the employer brand which is a basis of economic success of the organization are offered. The cyclic model of forming the employer brand allows improving step by step the employer brand of the organization in independence of its scale and activity, thereby contributing to the development of personnel potential. Tools on diagnostics of the existing employer brand in the form of the questionnaire which is approved in the analysis of a condition of the employer brand of two holdings – medical and restaurant are developed, checked for validity. Problems in forming the employer brand of the studied organizations are revealed. Actions for strengthening of the employer brand are realized; their efficiency by means of application of the questionnaire repeatedly at an interval of one year is checked. Influence of actions for forming the employer brand on personnel capacity of the studied organizations is revealed. 
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1. Introduction 

More and more the Russian and international organizations are forced to resort to new instruments of attraction, management of the involvement of personnel, forming the image in labor market. Every year the role of the employer brand in the business planning of the organization increases. The concept of the employer brand is in the Russian organizations at a stage of formation and development: on the one hand, they already have an understanding about opportunities and advantages of use of the employer brand, on the other hand, is not up to the end studied and scientific-theoretical the had impact of the employer brand on the personnel capacity of the organization which is a basis of economic success of the enterprise is structured. The purpose of this research work is theoretical justification, development and approbation of a complex of actions for a research and forming the employer brand contributing to the development of personnel potential for increase in cost efficiency of the organization. In general, the problem in terms of scientific readiness is at a stage of active growth of interest in it of the increasing number of experts. The number of scientific publications increasing every year concerning a research, development and improvement of the employer brand for the organizations of various scales and fields of activity is noted. The scientific novelty of a research consists in development of theoretical and methodological approach to a research of influence of the employer brand for the personnel capacity of the organization for the purpose of increase in cost efficiency and also in development of recommendations about improvement of tools of management of the employer brand in modern Russian conditions. 
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