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JxcnepTHoe 3akitoueHue Ne 57/2021
00 ocymecTB/IeHHH onepauuii ¢ npoaykuueii (yeayramm), CBA3aHHbIX €
BHELIHEIKOHOMHUUECKOH aesTeabHOCcThI0 BI'YIC

Komuceus no skcnoptHomy koHTpoato BI'YDC. pacemorpes 3asBneHuwe Huraih E.A na
nybnukauuio crareto aBtopoB Hurait E.A., Kowesas E.C., JleGeaunnckas F0.C. Ha temy «Digital
transformation of customer interaction system into business model of organization based on
omnichannel approach (ILludposas TpaHchopmallMsg CUCTEMbI B3aWMOJIEHCTBUS C KJIMEHTOM B
Ou3Hec-Mo/IeJIM OpraHM3aluMy Ha OCHOBE OMHMKAHAILHOIO MOAX0/a)», MPULILIA K BbIBOLY O TOM.
YTO B MaTepHasle He COAEPKUTCS HHOPMALIUSA OrPaHHUEHHOrO A0CTYA.

Ha nyGnukauuio matepHana HET HEOOXOAWMOCTH MOJYuYaTh pa3pelleHHe LEHTPATbHbBIX
BEJIOMCTB (MHHHCTEPCTBA, BEJOMCTBA WJIM APYrOH OpraH13auuu). B ¢BA3H ¢ 3TMM, KOMHCCHS 1O
3KkCnopTHOMY KOHTpoJ0 BI'YIC noctaHoBuia, 4TO pacCMOTPEHHbBIH MaTepHan MOKET ObITh
onybnukoad B xypHane «SHS Web of Conferences» (®panums) ISSN: 2261-2424.
MHJCKCUPYEMOM B HaykoMeTpuueckoi 0Oaze jaHHbiXx Web of Science. no marepuanam Il
MexayHapoiHOH Hay4HO-IpakTHYeCKOH KOH(pepeHunu "CoBpeMeHHbIe TPEeH/ bl YIIPABASHHS H
uMdpoBas IKOHOMHKA: OT PErHOHAILHOIO Pa3BUTHS K MI00AILHOMY YKOHOMHUYECKOMY POCTY'
(MTDE 2021), mecto nposeaenus (Poccus, r. Ekatepunsypr).
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MWHOBPHAYKHW POCCHH
desiepaibHOE FOCYAPCTRBCHHOEC OIO/LKCTHOE 00Pa30BATEILHOC YUPCHK,ICHIIC
BBICIICIO 0Opa3oBanus
«BJAJUBOCTOKCKHI rOCYAAPCTBEHHBIN YHUBEPCUTET
9KOHOMMUKHU U CEPBUCA»
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9KCIIEPTHOE 3AKJIFOYEHHUE Ne 173/2021
O BO3MO>XXHOCTH ONMYBJIMKOBAHHU S

DKcnepTHas KOMHUCCHsS MO 3alIMTE IOCy/JapCTBEHHON TalHbI M [0 OMNpPEACICHUIO
BO3MOXXHOCTH NMyOIMKALMKH HayuHbIX paboT B OTKPHITOH MevaTy Win ¢ oTMETKON «/lis
ciayxedHoro nonbzoBaHus» (JCIT) deaepanbHOro rocynapcTBEHHOro OHIKETHOTO
00pa3oBaTeNbHOrO  y4peXJIEHHs  BbIcuiero  obpazoBaHusi  «BiaaMBOCTOKCKHH
roCyapCTBEHHBIH YHHUBEPCUTET YKOHOMHUKU W CEpBMCca», paccMoTpeB crarhio «Digital
transformation of customer interaction system into business model of organization based
on omnichannel approach (LludbpoBas TpaHchopmalMsi CUCTEMbl B3aWMMOIENUCTBUS C
KJIMEHTOM B OWM3HEC-MOJAECJAM  OpraHM3alMM  Ha _ OCHOBE  OMHHUKAHAJILHOIO

noaxona)»

(hazeanue pabomeot)
aBTopa(oB) Hurait E.A., Kowesas E.C.. JleGeaunckas 10.C.
MOATBEPXKAAET, YTO B MPEACTABICHHOM HayUHO-TEXHUYECKOM MaTepHUalie He COAECPIKHTCS
CBE/ICHUH, COCTaBJAIOLIMX TOCYJapCTBEHHYIO TalHy, C1yKEOHYI0 WM KOMMEDPYECKYHO
TalHy, NPENATCTBYIOLMX OTKPBITOH MyOJMKaLMH.

BAKJIFOYEHHUE: paccMOTpeHHbIH HayuyHO-TEXHHUUYECKHIT MaTepuanl MOXKET OblTh
ony6aMKOBaH B OTKPLITOM revyatu B xypHane «SHS Web of Conferences» (®paHuus)
ISSN: 2261-2424, unaekcupyeMom B HayKoMeTpuueckoii 6a3e nanubix Web of Science,
no _Marepuanam Il MexayHapoAHOW  HayYHO-MPAKTHYECKONW  KOHGMEepeHLHH
"CoBpeMeHHbIC TpeHJbl ynpaBieHus U LidpoBas JKOHOMMKA: OT DErHMOHAIBLHOTO
pasBUTHA K raobanbHOMY dKoHOMUYECKOMY pocTy" (MTDE 2021). MecTo npoBeAcHHs

(Poccus, r. Ekatepuntypr).
(@ xcypraie..... mamepuaiax Kouhepenyuu... u m.n.)
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